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ENHANCE

MEMBERSHIP

EXPERIENCE AND SUCCESS

Provide members
world-class
customer service
and support

Drive value and
confidencein

the registration
certificate,
Association data
and selection tools,
and registered
Angus seedstock

Deliver innovative
tools, programs,
services, education
and breed promotion
that fit the diverse and
changing needs and
interests of members

)

) Develop leaders
through innovative
programs, activities
@ and scholarships
foryouth and
young adults

( ) Provide opportunities
for Angus fellowship
and member

interaction

Drive Certified
Angus Beef®
brand demand
and communicate
best management
practices for
capturing brand
premiums

Elevate sense of
belonging to the
Angus family

Enable success
and profit for
commercial beef
producers with
genetics that solve
problems and

add value

Offer feeder cattle
marketing programs
that facilitate

value discovery by
documenting value
and genetic merit

Qi [fission

To provide programs, resources and leadership that improve and
promote the Angus breed, enhance the livelihoods of family farmers
and ranchers, and exceed consumers’ expectations.

SERVE AS A TRUSTED GROW CONSUMER
INDUSTRY RESOURCE TRUST AND LOYALTY
o Employ the best Grow CAB® sales and
and brightest team the network of brand
members who are partners across all
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. : successful future of and product
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Deliver cutting-edge(
media, marketing and
communication tools
for Angus breeders
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resources resulting in greater
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Be a leading voice

in beef genetic

technology and

improvement

accessible, premium,
o everyday luxury

) Increase brand
entrenchment
and value among
licensees




